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DERS KATALOG FORMU
(COURSE CATALOGUE FORM)

Dersin Ad1

Course Name

[letisim Sanati

The Art of Communication

Ders Uygulamasi, Saat/Hafta
(Course Implementation, Hours/Week)
Kodu Yariyih Kredisi AKTS Kredisi | Ders | UTy gula_mla tagoratuar
(Code) (Semester) | (Local Credits) | (ECTS Credits) (Theoretical) (Tutorial) (Laboratory)
SNT 116/ | Giiz-Bahar 3 4 3 - -
SNT 116E | Fall/Spring
Béliim / Program Giizel Sanatlar Boliimii/Ttim programlar
(Department/Program) | Fine Arts Deparment/All Programs
Dersin Tiirii Se¢meli Dersin Dili Tiirkge (Turkish)/
(Course Type) Elective (Course Language) | Ingilizce (English)
Dersin Onkosullar1 | Yok
(Course Prerequisites) | None
Dersin mesleki Temel Bilim Temel Miihendislik Miihendislik Tasarim | insan ve Toplum Bilim

bilesene katkisi, %
(Course Category
by Content, %)

(Basic Sciences) (Engineering Science) (Engineering Design) (General Education)

%100 (SNT)

Dersin icerigi

(Course Description)

Ogrencilerin bireysel ve kurumsal iletisim kurabilmeleri ve bu iletisimde gerekli medyay1
(Reklam Halkla iliskiler-Hi, Tasarim, Sunum, vb.) yénetmeleri konularinda bilgi aktarimi. Tiim
bu icerigin hareket noktasi olan iletisim ve yaratict diisiince konusunda sunum uygulamalari
yapilmasi. Ayrica pazarlama sektoriine (Reklam - Reklam Ajanslari, Medya Kuruluslari,
Reklamveren, Prodiiksiyon, HI, Medya, Tasarim, vb.) genel bir bakis acis1 kazandirarak, yeterli
hakimiyeti saglamasi.

Students’ establishment on personal and institutional communication skills, hands-on learning
about the management of the required media (Advertisement, Public Relations-PR, Design,
Presentation etc.) of communication. Hands-on learning about communication and creative
thinking by workshops. Give general information and brief perspective on marketing industry
(Advertisement, Agencies, Media Companies, Publishers, Production, PR, Media Design. etc.).

Dersin Amaci

(Course Objectives)

Bu ders ile 6grencilerin,

1. sunum yapabilmesi ve yonetebilmesini saglamak,

2. farkli disiplinleri tanimalarina imkan vermek (Fotograf, Reklam, Media, HI),

3. ¢ok yonlii diisiince gelistirme ve yonetimi becerisi kazandirmak, sayisal zekanmn yam sira
yaratici zekay1 harekete gegirmek,

4. Kisilerarasi etkilesim becerilerini gelistirmek

amaglanmaktadir.

This course aims,

1. to teach the students how to make presentations and to manage them,

2. to make them learn different disciplines (Photography, Advertisement, Media, PR),

3. to develop their multiple and versatile thinking and management skills, activate the creative
intelligence as well as numerical intelligence.

4. to develop their skills on interpersonal relations.

Dersin Ogrenme
Ciktilar

(Course Learning
Outcomes)

Bu dersi basartyla tamamlayan 6grenciler;

I. iletisim kurma becerisini gelistirir,

1. iletisgimini tiim alanlarda (bireysel, kurumsal ve ticari) kullanir,

I11. bireysel ve kurumsal sunum becerisine sahip olur,

IV. baglangig¢ seviyesinde bireysel-kurumsal reklam yonetim bilgi ve yetisine sahip olur; kismen
kurumsal kimlik hakkinda uygulama yonetim bilgisi edinir,

V. bireysel ve kurumsal halkla iliskiler uygulamalar1 hakkinda bilgi sahibi olur,

VI. yaraticiligini gelistirir, yonetir ve gerekli ortamlara aktarir .

Students who pass the course will be able to:

I. develop communication skills,

I1. use communication skills at different media (personal, institutional, commercial),

I11. gain personal and institutional presentation skills ,

IV. develop their knowledge and skills of advertisement management at beginner’s level and
partially have the know-how in management of corporate identity applications.

V. develop their knowledge and skills on both personal and institutional public relations,

V1. develop and manage their creativity and use it for various media.




Ders Kitabi
(Textbook)

Diger Kaynaklar
(Other References)

e Ascer, Kate,The Works: Anatomy of a City, Penguin Books, London, 2007.

o Heller, Steven, The Anatomy of Design: Uncovering the Influences and
Inspirations in Modern Graphic Design, Rockport Publishers, Beverly MA,
2007.

o Kerin, Roger, Hartly, Steven ve Rudelius William, Marketing, McGraw-
Hill/Irwin, New York, 2012.

o Kolektif, 200 Best Ad Photographers Worldwide, Liirzer’s Archieve, 2012.

e Roberts, Kevin, Lovemarks, The Future Beyond Brands, Power House
Books, 2004.

e Stewart, Sally, Media Training 101: A Guide to Meeting the Press, Wiley,
New York, 2003.

e Temkin, Ann ve Rose, Bernice, Thinking Is Form: The Drawings of Joseph
Beuys, Thames & Hudson, London, 1993.

e Varnedoe, Kirk, High and Low: Modern Art and Popular Culture, The
Museum of Modern Art, New York, 1990.

Odevler ve Projeler

(Homework & Projects)

Ogrencilere dersi daha iyi anlamalar1 amaci ile her hafta uygulamali 6dev verilecek.
Bunlar arasinda segilmis konular hakkinda, yazi kullanmadan gorsellerle kolaj
calismasi ve bu ¢alismalarin sunumlari, PR sunumlari, yaratici diisiinmeyi gelistirmek
amagli teknik yazi ¢alismalar1 yer alacak.

The students will be given weekly homework including collage works and their
presentations on selected topics, PR presentations, technical writing practice in order
to develop creative thinking.

Laboratuar Uygulamalan

(Laboratory Work)

Yok

None

Bilgisayar Kullanim

(Computer Use)

Yok

None

Diger Uygulamalar

(Other Activities)

Yok

None

Basar1 Degerlendirme
Sistemi

(Assessment Criteria)

Faaliyetler Adedi Degerlendirmedeki Katkisi, %
(Activities) (Quantity) (Effects on Grading, %)

Y1l i¢i Siavlan o
(Midterm Exams) . %30

Kisa Simavlar
(Quizzes)

Odevler

- 0,
(Homework) 8-10 %30

Projeler
(Projects)

Donem Odevi/Projesi
(Term Paper/Project)

Laboratuar Uygulamasi
(Laboratory Work)

Diger Uygulamalar
(Other Activities)

Final Simavi

0
(Final Exam) . /640




DERS PLANI

Dersin
Hafta Konular Ciktilan
1 [letisim ve iletisim ile baglantih diger kavramlarla tanisma |
Iletisimi olugturan bilesenler I: Pazarlama. Pazarlama terimleri hakkinda genel kiiltiir diizeyinde
2 bilgilenme. I, VI
Kigsisel iletisime yonelik pratikler: Kolaj ¢calismasi
[letisimi olusturan bilesenler II: Reklam. Tanimu, tarihgesi, dnemli 6rnekler (2. Diinya
Savasi’ndan itibaren yazili ve hareketli reklam evriminin, videolarla ve gorsellerle desteklenerek
incelenmesi), 1950’lerden giiniimiize ortaya ¢ikan degisimin nedenleri. Bagarili reklam
3 N o . 1, 1V, VI
orneklerinin incelenmesi ve tartigilmasi
Kolaj ¢alismalarinin akicilik, etkin ifadeyi yakalama, farkli diisinme becerileri baglaminda
tartigilmasi
[letisimi olusturan bilesenler I1I: Halkla Iliskiler
4 Ajans igindeki siirecin isleyisi, prodiiksiyon ve medyanin bu siirece etkilerinin tartisilmast. 1,1l V,
Finansal katmanin irdelenmesi. Halkal Iliskiler’in pazarlama karmasi i¢indeki yeri, 6nemi ve Vi
etkisi. Iletisimin giiciiniin farkindalig1 ile etkili ve carpici sunumlar hazirlamanin agamalari
5 Kurumsal kimlik nedir? Nasil olusturulur? Nasil siirdiiriiliir? TRIIRY
Marka nedir? Neden 6nemlidir? Nasil olusturulur? T
6 Kurumsal kimligin gerekli basili / gérsel malzemeleri ve tasarim siiregleri TRIIRY
Ogrenci sunumlart o
7 ARA SINAV -
8 [letisimde gorsel kullanimi: Fotograf, grafik, gorsel tasarim. Ornekler iizerinden inceleme I, VI
9 netigimde yazinin (tipografi ve igerik) 6nemi. Yaratici ve etkili yazi izerine uygulamalar IV VI
Ilan tasarlanmasi. Gorsel ve igerik baglaminda drnekler lizerinden tartisilmasi '
10 Sunum tekniklerine giris. Bireysel sunum I, 11, VI
11 | Etkili sunum yapmada gérselligin rolii. Ornekler. I, VI
12 Ikili sunum. I, 11, VI
13 Grup Sunumu. I, 11, VI
14 Ogrenci sunumlart RIRY
Etkili iletisimin 6gelerinin sunumlar {izerinden tartigilmasi T
COURSE PLAN
. Course
Weeks Topics Outcomes
1 Introduction to Communication and other related concepts |
2 Communication componens |: Marketing. General information on the marketing terms. [ VI
Personal Communication Practices: Collage work '
Communication componens I1: Advertising. Description, history and important examples (The
evolution of printed and visual advertisement since the 11. World War will be analyzed via
3 videos and collected images) The resons of change through 1950's until today. The LIV VI
examination of and discussion on successful advertisement. R
The discussion of collage works in the context of fluency, effectiveness and skillfullness on
different ways of thinking.
Communication componens I11: Public Relations
The examination of the process at the agency, the discussion on the effects of production and
4 media over the process. The analyze of the financial issues. The place, importance and effect I, 1, V, VI
of Public Relations within the marketing mix. The stages of the preparations of effective and
striking presentations with the awareness of the power of communication.
5 What is corporate identity? How is it constituted? How is it maintained? TRIRY:
What is brand? Why is it important? How is it constituted? Y
The design process of the corporate identity and the essential printed/visual materials
6 : I, 1, VI
Student presentations
7 MIDTERM EXAM -
8 Use of images in communication: Photography, graphic, visual design. Via examples I, VI
The importance of writing in communication (typography and content). Practices on creative
9 and effective writing. Designing an advertisement with discussion on visual and content over v, vi
the examples.
10 Introduction the presentation techniques: Individual presentation I, 1, VI
11 The role of visuality in effective presetations. Examples 1, VI
12 Dual presentation I, 11, VI
13 Group presentation I, 111, VI
14 Student presentations and discussion of the factors of effect ive communication I, 1, VI




DEISIN veunernereerneeneerneennerneesneenes Programyla liskisi

Katki
Programin mezuna kazandiracag bilgi ve beceriler (programa ait ¢iktilar) Seviyesi
1123
a
b
c
d
e
f
g
h
i
J
k
1: Az, 2. Kismi, 3. Tam
Relationship between the Course and .........cccceeiveiieiiiiiieniececnnnns Engineering Curriculum
Level of
Program Outcomes Contribution
1121 3
a
b
c
d
e
f
g
h
i
i
k
1: Little, 2. Partial, 3. Full
Diizenleyen (Prepared by) Tarih (Date) Imza (Signature)

19 Haziran 2013




